Investment Returns

If the veteran student who has spent three or
four years at the university was told that “college is
a business proposition,” he would probably laugh
- and dismiss the thought from his mind. Yet, if he
' reviewed his previous years at Troy, he would soon
discovér that the statement is not only true, but
- through his failure to realize it earlier, he has
wasted a large amount of his own and his family’s
money.

Most students attend the university because they
desire a specialized type of learning, therefore, how
can conscientious members of the student body
feel they are getting the most out of their invest-
ment when they “ditch classes”?

Besides depriving the pupil of experience pertin-
ent to his course of study, cutting classes is poor
from the business standpoint. Every time the urge
for a coke becomes greater than that of going to
| class, the loss amounts to approximately 54 cents.

. With the price of the coke added, the hour’s pleas-

ure will cost in the vicinity of 59 cents, depending

on the size of the drink. After it’s all over, the
~wotk that has been missed must be made up any-
~,way.  In the long run it’s cheaper and more educa- |
- tional to sit in the classroom.—F.M.N. !




